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Cordova Commons, the shopping center across from Sacred Heart
Hospital and Pensacola State College, recently finished undergoing a redevelopment. With a
new look and all-new stores, including Fresh Market, Marshalls, DSW (Designer Shoe
Warehouse) and Ulta, the area is now ready to once again reign as the most sought after
location in the Pensacola market.

Cordova Commons
Finds New Life and
Revitalizes Area

Businesses
By Josh NewbyPhoto courtesy of DSW
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The 164,139-square foot center is currently home to
many successful businesses and restaurants, such as Stein
Mart, Petco, Five Guys Burgers & Fries, LifeWay Christian
Bookstore, Smoothie King, Blue Cross/Blue Shield’s
Florida Blue Retail Center and others.

The center neighbors the area’s largest employer,
Sacred Heart Hospital, and is also close to Barnes &
Noble, Lowe’s, Sports Authority, HH Gregg, Best Buy,
Sam’s Club and Bed Bath & Beyond.

As many of these businesses reach different
demographics and cater to different needs, they
have each been able to be successful. With the
addition of four new, vastly different stores,
analysts predict the area’s economy will boom
even further and attract shoppers from across
the city, including the 135,000 people who live
within a five-mile radius of the complex.

“One of the great things about this
redevelopment is that consumers are getting
stores that we haven’t previously had in the
area,” said Rod Lewis, director of the Haas
Center at the University of West Florida. “They
each compete in a different market, so there is
not the substitution effect you would usually
experience if similar stores moved into the same

space. These businesses will draw new consumers, as
opposed to simply robbing other stores of their current
customers. Retail stores in the area will also enjoy new
patronage, because they are complementary, not
competitive.”

Lewis tracks trends and the impacts of businesses in
the area and predicts that these stores will be around for
a long time to come.

Each of these new businesses has national brand

Marshalls ribbon cutting
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awareness and many already have a built-in audience
awaiting their arrival. Anticipation in the city is high as
Pensacola adds to its repertoire of big name businesses.

Marshalls, one of the nation’s largest off-price retailers
with more than 880 stores, opened its new Pensacola
store on October 18.

“The new Pensacola store will be stocked with a new,
fresh assortment of the designer and brand name
merchandise that shoppers love, every single week,” said
Richard Sherr, president of Marshalls. “Our buyers are
fashion experts with a keen sense of style and are
passionate about finding the most coveted merchandise
for our shoppers for so much less.”

Marshalls encompasses 25,990 square feet and adds
60 full- and part-time jobs to the
area. In celebration of its new
Pensacola location, Marshalls
contributed to the local
community by presenting a
$5,000 donation to the
FavorHouse of Northwest
Florida. Its hours are 9:30 am to
9:30 pm Monday through
Saturday and 11 am to 8:30 pm
on Sunday.

Ulta, known nationwide as a discount beauty retailer
that focuses on all aspects of how women prefer to shop
for cosmetic products, opened its Pensacola store on
October 19.

The store is about 10,000 square feet, which includes a
beauty salon for customers to enjoy. Ulta features a
“street of shops” approach, with unique areas devoted to
specific product categories, which makes it easy for
customers to find what they need and to explore new
offerings. National brands like Redken, Matrix, Bare
Escentuals, L’Oreal, Olay, Neutrogena, Pantene, Estée
Lauder and others are available to consumers and make
for a complete beauty destination. The store is open 10
am to 9 pm Monday through Saturday and 11 am to 6

pm on Sunday.

Ulta Beauty

Photo by Josh N
ew

by
Ph

ot
os

 c
ou

rt
es

y 
of

 U
lt

a 
Be

au
ty



58 > nwflbusinessclimate.com       November/December 2012

The Fresh Market, an upscale
national grocer with a uniquely
neighborhood feel and more than
125 stores in the southeast, brings
approximately 80 to 90 new jobs to
the area, almost all of which are
filled locally. According to the
company, the store focuses on a
wide selection of quality food, as
well as on customer service, as
employees sometimes share cooking
tips. The store is about 23,000
square feet.

“Our customers enjoy shopping in
an environment that appeals to all
the senses,” said CEO Craig Carlock
in a news release. “The smell of
freshly brewed coffee and bread
right out of the oven, the sound of
classical music, soft lighting with
antique décor in an intimate setting,
and the ability to select and taste
fresh, high-quality products all work
together to create surroundings
where customers are encouraged to
experience the food.”

The Pensacola location hours are
9 am to 9 pm Monday through
Saturday and 11 am to 8 pm on
Sunday.

Shoe lovers will have a new
shopping mecca when DSW, a
leading branded footwear and
accessories retailer with more than
350 stores in 41 states, opens. The
store advertises itself as the
destination for savvy shoe-lovers
everywhere. Customers in Pensacola
experience a large assortment of
designer shoes and boots at
everyday value prices in a convenient
assisted self-select shopping
environment. Aisles are filled with
the latest trends in men's and
women's shoes, making DSW the
ultimate destination for anyone who
loves fashion and the excitement of
finding the perfect shoe.

The store is open 10 am to 9 pm
Monday through Saturday and noon
to 6 pm on Sunday and will add
about 35 jobs to the area.

Benefits for the community and
the businesses are not the only
positive outcomes the stores are
bringing to the area. According to
Lewis, the city can expect quite a bit
of tax revenue as well.

The improvement of the area will
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lead to an increase in property taxes,
as the economy of the area gains
value.

“Typically, grocery stores only
have tax-generating revenue from
about 30 percent of their
merchandise,” said Lewis. “But with
clothing and general retail stores,
that number is closer to 100 percent,
leading to an increase in tax dollars
for the city, which will increase the
value of the land as well. It’s a very
positive cycle.”

And this positive cycle is one that
Lewis predicts will continue to be
very attractive to other high-end, big
businesses.

“Higher end retail stores will begin
to believe that this area is capable of
supporting them,” said Lewis.
“Anytime you have a critical mass of
high-end stores coming into the
area, it’s going to support
development. The region is ready for
this improvement, and as a result we
are becoming more competitive
everyday.”
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